Blurb—Subtitle-Landing Page

Blurb: How high are the stakes? Will they make it out alive? Will evil win? Is there a ticking
clock, an explosion? Can you stop the wedding in time? Help your readers emotionally connect
with the tension in the story. Keep your blurb short, sweet, and to the heart thumping point.
This is your marketing tool, not a synopsis. Example: Mercedes Benz doesn’t tell us how they
made their cars in a factory warehouse, they show us how we’d feel driving behind the wheel.

Remember: When uploading your novel on KDP, Kobo, B&N, Apple Books, Google Books,
Etc., at the end of your blurb/description’s landing page include a call to action: “BUY-NOW!”

Subtitle: Not every novel needs subtitles. I opted to utilize subtitles with my novels. I feel it
helps give the reader more understanding of what they can expect from the book.

Example: Book One-Dying to Date: Love, Betrayal, Murder—A Great First Date. Book Two-
Dying to Marry: Six Lovely Bridesmaids—And Then There Was One. Book Three-Dying To
Divorce: A Good Man Is Hard To Find—And Harder To Hide His Body.

Bestselling author Suzy K. Quinn suggests beginning with writing your blurb
before delving into your novel. It will help you fully understand your book's plotline
and prepare you for success. Check out the resources section at the end of the
workbook for more on Suzy K. Quinn, and other indie-publishing resources.
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